
Zuckerberg’s Trillion-Dollar Meta Empire Sits 
On Razor’s Edge As Antitrust Case Rolls On
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The Federal Trade Commission (FTC) took Meta to trial last week, opening a federal antitrust assault 

that threatens to tear Mark Zuckerberg’s trillion-dollar empire apart.

The trial caps nearly five years of legal wrangling over regulators’ claim  that Meta crushed 

competition — and illegally established social media hegemony — by acquiring Instagram and 

WhatsApp over a decade ago. At stake is more than Meta’s ownership of the billion-user  properties, 

but whether regulators can set a blueprint for challenging Silicon Valley’s biggest players — or expose 

the limits of Washington’s ability to rein them in. (RELATED: One Court Case Could Totally 

Upend Google’s Search Engine Empire)

“[The recent swell of tech antitrust cases] represents, really, the first chink in the armor in years against 
these Big Tech monopolists,” Daniel Cochrane, a tech policy researcher at the Heritage Foundation, 
told the Daily Caller News Foundation. “And with respect specifically to the Meta case, it could have 
really, really major implications for how the digital ecosystem is ordered going forward. If Meta were 
forced to unwind its purchase of Instagram and WhatsApp, it would offer the first real opportunity in 
over a decade for a serious competitor to their product.”

#BREAKING: @FTC today sued Facebook (FB), alleging that the company is illegally 
maintaining its personal social networking monopoly through a years-long course of 
anticompetitive conduct: https://t.co/8ouOSM5De8  1/12 pic.twitter.com/7nvpNGnltb

— FTC (@FTC) December 9, 2020

U.S. Judge James Boasberg, an Obama appointee , is presiding over the bench trial. With no jury in 

play, Boasberg alone will decide whether Meta’s acquisitions of Instagram in 2012 and WhatsApp in 
2014 broke antitrust laws by snuffing out competition.

The case has been a winding procedural journey. The FTC’s initial complaint , filed in 2020, accused 

Meta of illegally snuffing out competition with its acquisitions of Instagram in 2012 and WhatsApp in 

2014. Boasberg tossed  the case in 2021, finding the agency “failed to plead enough facts to plausibly 

establish” that Meta — then operating as Facebook — held a monopoly over “personal social 
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networking services.” Regulators returned just months later with a beefed-up complaint  that survived 

a second dismissal attempt, setting the stage for this trial.

WASHINGTON, DC – APRIL 15: Facebook CEO Mark Zuckerberg (L) departs from the E. Barrett 

Prettyman United States Court House on April 15, 2025 in Washington, DC. (Photo by Anna 

Moneymaker/Getty Images)

But even with a strengthened complaint, the FTC still faces an uphill battle, according to Josh Levine, 
a tech policy researcher who specializes in digital competition issues at the Foundation for American 
Innovation.

“The tough sledding they’re going to have, the uphill battle, is going to be increasingly proving this 
kind of fanciful market definition of personal social network services,” he told the DCNF. “The 
question is always in these kinds of cases: what’s the relevant market? How are you defining the 
relevant market? I’m quite skeptical of the market definition they’re drawing by isolating out 
Facebook and Instagram from pretty much every other social media app.”
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The case hinges on how the court defines the market Meta supposedly monopolizes. The FTC claims 
Meta dominates “personal social networking services” geared toward connecting friends and family — 
a category narrowly defined to exclude platforms like TikTok, YouTube and X, which regulators 
classify as “content broadcasting” platforms in their amended complaint.

Meta’s defense attacks the FTC’s market definition as “gerrymandered” and artificial.

“[The FTC’s] alleged ‘personal social networking services’ market is a textbook example of a 
gerrymandered market, using an artificially limited set of only four companies — Facebook, 
Instagram, Snapchat and MeWe — ignoring many of the most popular activities people engage in on 

Facebook and Instagram,” Jennifer Newstead, Meta’s chief legal officer, wrote in a press 

release  announcing a motion for summary judgement in the case. (RELATED: ‘Strong And Clear 

Message’: European Bureaucrats Slap American Tech Giants With Massive Fines)

The company points to TikTok’s dominance in short-form video, YouTube’s grip on long-form video, 
X’s role in real-time public conversations and Snapchat’s enduring popularity in messaging and photo-
sharing as proof users no longer engage with social media through neatly separated “personal 
networking” platforms. Instead, Meta argues, users blend messaging, entertainment and content 
creation across multiple apps — making the FTC’s narrow framing irrelevant to how real competition 
works today.

“If you look at some of the things the FTC is claiming — the most notable is that TikTok, YouTube, 
Discord, Snapchat are not direct competitors to Instagram and Facebook — that, to me, doesn’t really 
hold up,” Levine said, echoing Meta’s arguments.
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WASHINGTON, DC – APRIL 14: Federal Trade Commission (FTC) lawyers Krisha Cerilli and 

Daniel Matheson depart the E. Barrett Prettyman United States Court House on April 14, 2025 in 

Washington, DC.(Photo by Andrew Harnik/Getty Images)

WhatsApp presents an additional wrinkle in the FTC’s case, Levine said. Unlike Instagram, which 
shares more overlap with Facebook’s social networking model, WhatsApp is primarily an encrypted 
messaging service — competing more directly with platforms like iMessage, Signal and Telegram. 

Meta argues  the app’s inclusion in the FTC’s theory of harm is misplaced, further complicating any 

effort to define clear competitive markets.

But even if Boasberg accepts the FTC’s market definition, regulators will still have to prove Meta’s 
acquisitions harmed competition — either by stifling innovation, limiting consumer choice, degrading 
service quality or blocking new rivals.

Cochrane suggested the FTC’s strongest case for anticompetitive behavior relies on internal Facebook 
communications revealing discussions about their so-called “buy or bury” strategy.
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“The emails between Mark Zuckerberg and senior leadership between 2008 and the 2010s, when they 
acquired both Instagram and WhatsApp, I think that creates pretty clear evidence they had clear intent 
on anticompetitive behavior when they bought those apps,” Cochrane said. “The question, of course, 
the court is facing is whether they in fact have a monopoly.”

Mark Zuckerberg on competition

April 9, 2012 pic.twitter.com/l3D2mF8PJn

— Internal Tech Emails (@TechEmails) November 19, 2021

Beyond the internal Facebook emails, Cochrane pointed to Zuckerberg’s own testimony at trial as 
further evidence of anticompetitive intent. He said Meta’s leadership recognized Instagram offered a 
superior photo-sharing service that Facebook could not easily replicate, and calculated would take 
hundreds of millions — if not billions — of dollars to catch up. Rather than compete, Cochrane said, 
Facebook chose to buy Instagram to delay the rise of new rivals, a decision he argued substantiates the 

anticompetitive allegations at the heart of the FTC’s case. (RELATED: Clinton-Appointed Judge 

Deals Crushing Antitrust Blow To Google’s Ad Empire)

Levine said even if regulators win the case — and even if Boasberg orders a breakup in the remedies 
phase — they would still have to clear the biggest hurdle: managing the logistical nightmare a 
divestiture would create.

“I also just think we have to think about the structural dynamics of, like, what does this even look like? 
How — how do you do this?” he said.

Forcing Meta to divest Instagram and WhatsApp would not only be the one of the most dramatic 
antitrust actions in modern U.S. history — it would also pose enormous technical challenges. After 
more than a decade of integration, Levine explained, unwinding the platforms would require 
separating user data, advertising infrastructure and backend systems that have been deeply fused 
across Meta’s businesses. Regulators have offered few specifics about how a breakup would work, or 
how it would affect the billions of users who rely on the company’s services every day.

Still, Cochrane says the logistical nightmare would be worth it.

“The big-picture point here is that we need to encourage people to think beyond the obvious and think 
beyond the status quo,” he said. “Because the status quo is one that is actually rather inhumane and it’s 
actually pretty totalitarian, if you think about it … if you think about it in terms of how [this case] 
would contribute to a post-Big Tech future, perhaps it opens the door for new rivals to come to the 
fore. There’s a lot of possibilities that could be unleashed if we had more competition and more real 
choice in these markets, but we have to get past the gatekeepers first.”

Regardless of the outcome, the FTC’s case against Meta reflects a broader shift  toward a more 

aggressive antitrust posture in Washington. But it also highlights the steep obstacles regulators face in 
trying to retroactively unwind mergers that reshaped the digital economy years ago — and raises 
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deeper questions about whether traditional antitrust laws are equipped to rein in Silicon Valley’s 
sprawling power.

The trial is expected to stretch through the summer, with a ruling likely by July, according  to multiple 

reports. Appeals are all but guaranteed, meaning the battle over Meta’s future could drag on for years.

https://www.politico.com/news/2025/04/13/meta-zuckerberg-ftc-washington-court-00288044
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The Federal Trade Commission (FTC) took Meta to trial last week, opening a federal antitrust assault that threatens to tear Mark Zuckerberg’s trillion-dollar empire apart.

The trial caps nearly five years of legal wrangling over regulators’ claim that Meta crushed competition — and illegally established social media hegemony — by acquiring Instagram and WhatsApp over a decade ago. At stake is more than Meta’s ownership of the billion-user properties, but whether regulators can set a blueprint for challenging Silicon Valley’s biggest players — or expose the limits of Washington’s ability to rein them in. (RELATED: One Court Case Could Totally Upend Google’s Search Engine Empire)

“[The recent swell of tech antitrust cases] represents, really, the first chink in the armor in years against these Big Tech monopolists,” Daniel Cochrane, a tech policy researcher at the Heritage Foundation, told the Daily Caller News Foundation. “And with respect specifically to the Meta case, it could have really, really major implications for how the digital ecosystem is ordered going forward. If Meta were forced to unwind its purchase of Instagram and WhatsApp, it would offer the first real opportunity in over a decade for a serious competitor to their product.”
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U.S. Judge James Boasberg, an Obama appointee, is presiding over the bench trial. With no jury in play, Boasberg alone will decide whether Meta’s acquisitions of Instagram in 2012 and WhatsApp in 2014 broke antitrust laws by snuffing out competition.
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But even with a strengthened complaint, the FTC still faces an uphill battle, according to Josh Levine, a tech policy researcher who specializes in digital competition issues at the Foundation for American Innovation.

“The tough sledding they’re going to have, the uphill battle, is going to be increasingly proving this kind of fanciful market definition of personal social network services,” he told the DCNF. “The question is always in these kinds of cases: what’s the relevant market? How are you defining the relevant market? I’m quite skeptical of the market definition they’re drawing by isolating out Facebook and Instagram from pretty much every other social media app.”

The case hinges on how the court defines the market Meta supposedly monopolizes. The FTC claims Meta dominates “personal social networking services” geared toward connecting friends and family — a category narrowly defined to exclude platforms like TikTok, YouTube and X, which regulators classify as “content broadcasting” platforms in their amended complaint.

Meta’s defense attacks the FTC’s market definition as “gerrymandered” and artificial.

“[The FTC’s] alleged ‘personal social networking services’ market is a textbook example of a gerrymandered market, using an artificially limited set of only four companies — Facebook, Instagram, Snapchat and MeWe — ignoring many of the most popular activities people engage in on Facebook and Instagram,” Jennifer Newstead, Meta’s chief legal officer, wrote in a press release announcing a motion for summary judgement in the case. (RELATED: ‘Strong And Clear Message’: European Bureaucrats Slap American Tech Giants With Massive Fines)

The company points to TikTok’s dominance in short-form video, YouTube’s grip on long-form video, X’s role in real-time public conversations and Snapchat’s enduring popularity in messaging and photo-sharing as proof users no longer engage with social media through neatly separated “personal networking” platforms. Instead, Meta argues, users blend messaging, entertainment and content creation across multiple apps — making the FTC’s narrow framing irrelevant to how real competition works today.

“If you look at some of the things the FTC is claiming — the most notable is that TikTok, YouTube, Discord, Snapchat are not direct competitors to Instagram and Facebook — that, to me, doesn’t really hold up,” Levine said, echoing Meta’s arguments.

WASHINGTON, DC - APRIL 14: Federal Trade Commission (FTC) lawyers Krisha Cerilli and Daniel Matheson depart the E. Barrett Prettyman United States Court House on April 14, 2025 in Washington, DC.(Photo by Andrew Harnik/Getty Images)

WASHINGTON, DC – APRIL 14: Federal Trade Commission (FTC) lawyers Krisha Cerilli and Daniel Matheson depart the E. Barrett Prettyman United States Court House on April 14, 2025 in Washington, DC.(Photo by Andrew Harnik/Getty Images)

WhatsApp presents an additional wrinkle in the FTC’s case, Levine said. Unlike Instagram, which shares more overlap with Facebook’s social networking model, WhatsApp is primarily an encrypted messaging service — competing more directly with platforms like iMessage, Signal and Telegram. Meta argues the app’s inclusion in the FTC’s theory of harm is misplaced, further complicating any effort to define clear competitive markets.

But even if Boasberg accepts the FTC’s market definition, regulators will still have to prove Meta’s acquisitions harmed competition — either by stifling innovation, limiting consumer choice, degrading service quality or blocking new rivals.

Cochrane suggested the FTC’s strongest case for anticompetitive behavior relies on internal Facebook communications revealing discussions about their so-called “buy or bury” strategy.

“The emails between Mark Zuckerberg and senior leadership between 2008 and the 2010s, when they acquired both Instagram and WhatsApp, I think that creates pretty clear evidence they had clear intent on anticompetitive behavior when they bought those apps,” Cochrane said. “The question, of course, the court is facing is whether they in fact have a monopoly.”

Mark Zuckerberg on competition

April 9, 2012 pic.twitter.com/l3D2mF8PJn

— Internal Tech Emails (@TechEmails) November 19, 2021

Beyond the internal Facebook emails, Cochrane pointed to Zuckerberg’s own testimony at trial as further evidence of anticompetitive intent. He said Meta’s leadership recognized Instagram offered a superior photo-sharing service that Facebook could not easily replicate, and calculated would take hundreds of millions — if not billions — of dollars to catch up. Rather than compete, Cochrane said, Facebook chose to buy Instagram to delay the rise of new rivals, a decision he argued substantiates the anticompetitive allegations at the heart of the FTC’s case. (RELATED: Clinton-Appointed Judge Deals Crushing Antitrust Blow To Google’s Ad Empire)

Levine said even if regulators win the case — and even if Boasberg orders a breakup in the remedies phase — they would still have to clear the biggest hurdle: managing the logistical nightmare a divestiture would create.

“I also just think we have to think about the structural dynamics of, like, what does this even look like? How — how do you do this?” he said.

Forcing Meta to divest Instagram and WhatsApp would not only be the one of the most dramatic antitrust actions in modern U.S. history — it would also pose enormous technical challenges. After more than a decade of integration, Levine explained, unwinding the platforms would require separating user data, advertising infrastructure and backend systems that have been deeply fused across Meta’s businesses. Regulators have offered few specifics about how a breakup would work, or how it would affect the billions of users who rely on the company’s services every day.

Still, Cochrane says the logistical nightmare would be worth it.

“The big-picture point here is that we need to encourage people to think beyond the obvious and think beyond the status quo,” he said. “Because the status quo is one that is actually rather inhumane and it’s actually pretty totalitarian, if you think about it … if you think about it in terms of how [this case] would contribute to a post-Big Tech future, perhaps it opens the door for new rivals to come to the fore. There’s a lot of possibilities that could be unleashed if we had more competition and more real choice in these markets, but we have to get past the gatekeepers first.”

Regardless of the outcome, the FTC’s case against Meta reflects a broader shift toward a more aggressive antitrust posture in Washington. But it also highlights the steep obstacles regulators face in trying to retroactively unwind mergers that reshaped the digital economy years ago — and raises deeper questions about whether traditional antitrust laws are equipped to rein in Silicon Valley’s sprawling power.

The trial is expected to stretch through the summer, with a ruling likely by July, according to multiple reports. Appeals are all but guaranteed, meaning the battle over Meta’s future could drag on for years.



